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L e v e r a g i n g  th e  c o l l e c t ive e x p e r t i se  o f  i t s
l e a d e r s h ip ,  t h e  I n s t i t ut e  o f  C h a r te r e d
A c c o u n t a n ts  o f  N i g e ria  ( I C A N ) c o n v e n e d
i t s  A n n u a l  C o u n c i l  R e t rea t ,  c h air e d  b y  t h e
6 0 t h  I C A N  P r e sid e n t ,  C h ie f  D avid s o n
C h i z u o k e  A l a r ib e ,  F C A .  T h i s  st r a te g ic
g a t h e r i n g  b r o u g h t  t o g e th e r t he G o ve r n in g
C o u n c i l  a n d  E x e c u t i v e  M a n a g e m en t  t o
d e f i n e  t he  I n s t it ut e 's  v i s io n  an d  dir e ct i o n
f o r  t h e  2 0 24 / 2 0 2 5  Pre s id e n t ial  yea r,  w it h  a
f o c u s  o n  th e  P re s id e n t ial  Y e a r  A g e n d a  a n d
T h e m e .
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“In the world of
finance, the

best
accountants are
the sculptors of

economic
success.”

 
Richard Turner

D r  E m m an u e l  I h e a g w a zi ,  th e C E O
o f  N E C I T  C o n g lo m e rate ,  a ccu se s
b a n k s  o f  en g a g i ng in  s h a rp
p r a c t i c e s  w h e r e  t h ey m a nipula te
l e n d i n g  p o l ic ie s  the reb y
i n c r e a s i n g  in t e r e st  ra t e.

A  p o rn o g r a p h y  v id e o c l ip,  o n
T h u r s d a y  ( A u g .  1 5 ) ,  in te r r up te d  a n
in v e s t o r s ’  c a l l  orga n i sed  b y
N i g e r ia ’ s  D e b t  M a n a g e m e n t Of f ic e
( D M O )  t o  s e c u r e  do l lar
in v e s t m e n t s .

A c c o u n t in g  f irm  F o r vis  h a s  a c qu ire d   
M a z a r s  a s  p a rt  o f  a  n e w  i n te rn a t i o n a l
p a r t n e r s h i p ,  m a rk in g  a n o th e r  u n iq u e
s t r u c t u r a l  sh a k e - u p  in  t h e  i n d u s try  a s  p e e rs
c a r v e  o u t  d i v e r g e n t  p a th s to  bo o s t  th e ir
m a r k e t  s h a r e .   

Lagos Government (LASG) launches the
New Lagos Revenue Portal ,  a  game changer
that  helps streamline the tax  payer
integrat ion process,  thereby making i t
easier  for  indiv iduals  and businesses to
perform their  const i tut ional  obl igat ions.  

I C A N  c o n ti n u e d  i ts  e f fo rts  t o  e n h a n c e  th e
a c c o u n t in g  p r o f e ss io n  in  N ig e ria  b y  h o st in g
v a r io u s  se m in a r s  a n d  w o rks h o ps  fo c u s e d
o n  e m e r g in g  f in a n c i al  tr en ds  a n d  th e
e v o l v i n g  ro l e  o f  a c co u n tan ts  i n  fos t e rin g
e c o n o m i c  gr o w t h .  

I C A N  C o nfe ren c e:  T h e  R EG ISTR ATI O N  f or
t h e  c o n f e ren ce s lat e d for  the pe r iod,  7t h
t o  1 1 t h  of  O ctob er 202 4 is  st i l l  o n g o i n g
w i t h  5 %  disco u n t. .

T h e  I n s t i t u t e  of  C h a rte r e d  A c c o u n t a n t s  of
N i g e r i a  ( IC A N )  h a s s t re n g t h e ne d i ts
p a r t n e r s h ip  w i t h  the  F e d e ra l  C a p it a l
T e r r i t o r y  ( F C T ) Po l ic e  C o m m a n d,  to
e n s u r e  a  se c u r e  e n v ir o n m e n t  fo r  t h e
u p c o m i n g  5 4 t h  A n n u al  A c co u n t a n ts '
C o n f e r e n c e  (A A C ),  f o s t er i ng  a
c o l l a b o r a t i v e  e ffo r t  t o  b o ls t e r  s e c u rit y
a n d  p r o m o te  a cc o u n t a b i l i t y .

L a g o s  G o v e r n m e n t  (L AS G )  t o  s t a r t
c h a r g i n g  c a r s  p arked  o u ts i d e  c h u r ch ,
m o s q u e  p r e m is e s .

A f r ic a n  D e v e l o p m e n t  B a n k  a p pro v e s  $ 40
m i l l i o n  T ra de F in a n ce T r a n s a c t i on
G u a r a n t e e  F a c i l i t y  t o  E th io pia’ s  Da s h e n
B a n k .

N i g e r i a  is  se t  to  is su e  $ 5 00  m il l io n
d o m e s t ic  do l la r  b o n d  a s  i t  h o p e s  t o  r a is e
$ 5 0 0  m i l l i o n  f r o m  l o c a l  a n d  fo r e i g n
i n v e s t o r s .   

I n t e r e st  R a te :   26 .25%
U S D / N G n :   $ 1 / N G N 1 ,60 0

Important rates as at 16 - 08 - 2024
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Technical Session

INTRODUCTION
Effective communication is the foundation of success in any
profession. Clear communication helps build trust, resolve
conflicts, and drive productivity.
Effective communication is crucial for career advancement
and organizational success in today's diverse and global
workplace.
It involves verbal and nonverbal methods, active listening,
empathy, and mutual understanding to achieve personal
and organizational goals.
Brief overview & Importance of effective communication in
personal and professional life
Effective communication is crucial for both organizational
and personal success. Business owners or employees are to
prioritize effective communication to ensure personal and
professional development and promote high performance.
That will ensure everyone understands their duties and
responsibilities, helps build quality client and employee
relationships and keep employees engaged and productive.
Personal Success:

Develop strong relationships and networking
opportunities.
Enhances career advancement and professional growth.
Improves conflict resolution and negotiation skills.
Boosts confidence, self-awareness, and emotional
intelligence.
Supports personal branding and reputation management

Organisational Success:
Clear communication drives productivity, collaboration,
and innovation
Enhances employee engagement, motivation, and job
satisfaction
Fosters strong relationships with customers, clients, and
stakeholders
Supports strategic planning, decision-making, and
problem-solving
Encourages transparency, trust, and accountability

Key Elements:
Clarity and concision
Active listening and empathy
Adaptability and flexibility
Feedback and continuous learning
Emotional intelligence and self-awareness

Benefits:
Builds trust and credibility
Resolves conflicts and improves relationships
Drives productivity and innovation
Enhances personal and professional growth
Supports achievement of goals and objectives

By prioritizing effective communication, individuals and
organizations can unlock their full potential, achieve
success, and build strong relationships that drive growth
and prosperity.
EFFECTIVE COMMUNICATION QUOTES

·"The art of communication is the language of
leadership." - James Humes

 E f f e c t i v e  C o m m u n i c a t i o n :  S t r a t e g i e s  F o r  P e r s o n a l  A n d
O r g a n i z a t i o n a l  S u c c e s s

B y  R u t h  O y i n b r a k e m i  I g w e ,  F C A ,  F C T I ,  F N I M
( Immediate Past  chairman -  Amuwo and Distr ict  Society)

·"Effective communication is the bridge between intention
and reality." – Unknown
·"Communication is the key to success, not the key to the
door." – Unknown
·"The single biggest problem in communication is the
illusion that it has taken place." - George Bernard Shaw
·"Good communication is the foundation of great
teamwork." – Unknown
·"Communication is not just about speaking, it's about
understanding." – Unknown
·"Effective communication is about more than just
speaking, it's about listening, understanding, and
connecting." - Unknown

The above quotes highlight the importance of effective
communication in various aspects of life, from leadership to
relationships, and emphasize the need for clarity, and
understanding in communication. 
Definitions and types of communication
Effective communication conveys information, ideas, or
messages, clearly, concisely, and timely, ensuring that the
intended audience understands and interprets the message
accurately. It involves:

Clarity: Clear and straightforward language, avoiding
ambiguity and confusion.
Conciseness: Getting the message across briefly and
efficiently.
Accuracy: Ensuring the information is correct and reliable.
Relevance: tailoring the message to the audience's needs
and interests.
Timeliness: communicating at the most appropriate time,
considering the audience's availability and attention.
Feedback: encouraging and responding to feedback to
ensure understanding and adjust the message as needed.
Empathy: considering the audience's perspective,
emotions, and needs.
Non-judgmental: Avoid biases and assumptions, focusing
on the message rather than making personal attacks.
Consistency: ensuring consistency in the message, tone,
and style.
Adaptability: Adjusting the communication style and
channel to suit different audiences and situations.

Effective communication achieves its intended purpose, builds
trust and relationships, and facilitates collaboration, problem-
solving, and decision- making.
Communication process and key elements (sender, receiver,
message, feedback) 
The communication process involves the exchange of
information between a sender and a receiver. The key elements
are:

Sender: The person or entity initiating the communication.
They have a message to convey and are responsible for
encoding and transmitting it.
Message: The information, idea, or thought being conveyed.
It can be verbal or nonverbal, written or spoken.
Receiver: The person or entity intended to receive the
message. They decode and interpret the message.
Feedback: The response or reaction of the receiver to the
message. It helps the sender understand if the message was
conveyed effectively and makes adjustments if needed

A u g u s t  2 0 2 4   E d i t i o n
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key elements of the process:
Encoding: The process of expressing the message in a
communicable form (e.g., language, symbols).
Channel: The medium through which the message is
transmitted (e.g., phone, email, face-to-face).
Decoding: The process of interpreting the message by
the receiver.
Noise: Any external or internal interference that disrupts
the communication process.

Effective communication occurs when:
The sender encodes the message.
The channel is appropriate for the message.
The receiver accurately decodes the message.
Feedback is provided to ensure understanding.

This process is continuous, with both parties alternating
receiver.
      TYPES OF COMMUNICATION

Verbal Communication
Face-to-face conversations
Telephone and video calls
Presentations and public speaking
Nonverbal Communication
Body language and facial expressions
Eye contact and tone of voice
Personal space and physical gestures
Written Communication
Emails and instant messaging
Reports and proposals

Barriers to Effective Communication
Communication barriers can be defined as obstacles that
one may face when attempting to effectively communicate
with another person. These barriers can be anything that
can misrepresent and/or avert someone during the
communication process.
Some Barriers to Effective Communication

Physical Barriers
Noise and distractions
Distance and technology issues
Physical disabilities or limitations
Psychological Barriers
Stress and emotional state
Fear and anxiety
Lack of motivation or interest
Cultural Barriers
Language and linguistic differences
Cultural norms and values
Different communication styles

PERSONAL COMMUNICATION STRATEGIES       
Effective communication is a vital skill for professional
success. By understanding the importance of
communication, developing verbal, nonverbal, and written
skills, and overcoming barriers, you can enhance your
communication abilities and achieve your career goals.
The following are crucial personal communication strategies
▶ Self-awareness and emotional intelligence
▶ Active listening and empathy

 E f f e c t i v e  C o m m u n i c a t i o n :  S t r a t e g i e s  F o r  P e r s o n a l  A n d
O r g a n i z a t i o n a l  S u c c e s s  ( C o n t ’ d ) ▶ Clarity and concision in messaging

▶ Building strong relationships through communication
▶ Self Reflection
ORGANISATIONAL COMMUNICATION STRATEGIES
Effective leadership communication
▶ Team collaboration and communication
▶ Communication in diverse and global teams
▶ Managing conflict and crisis communication
               Effective leadership communication
Let us consider the following strategies to encourage
leadership communication:
•            Lead by example: Leaders should model open and
transparent communication, demonstrating the behaviours
they expect from others.
•            Regularly solicit feedback: Encourage leaders to seek
input and ideas from team members, fostering a culture of
open dialogue.
•            Practice active listening: Leaders should listen
attentively to others, asking clarifying questions and
acknowledging concerns.
•            Use multiple communication channels: Leaders should
use various channels, such as town hall meetings, email
updates, or one-on-one meetings, to reach different audiences.
•            Be approachable and accessible: Encourage leaders to
be available and receptive to questions, concerns, and ideas
from their team members.
•            Provide clear direction and vision: Leaders should
communicate goals, expectations, and vision to align the team
and inspire motivation.
•            Recognize and reward effective communication:
Acknowledge and reward leaders who demonstrate excellent
communication skills, reinforcing positive behaviours.
•            Offer training and development opportunities: Provide
resources and training to help leaders improve their
communication skills, addressing areas like public speaking,
writing, or conflict resolution.
•            Encourage transparency and honesty: Foster a culture
where leaders share information openly and honestly,
addressing challenges and successes.
•            Celebrate successes and learn from failures: Leaders
should communicate lessons learned from failures and
celebrate team achievements, promoting a culture of
continuous improvement.
By implementing these strategies, organisations can encourage
leadership communication, fostering a culture of open
dialogue, collaboration, and success.
               
Team Collaboration and Communication:
-             Encourages open dialogue among team members
-             Fosters active listening and constructive feedback
-             Promotes shared goals and collective responsibility
-             Enhances creativity, innovation, and problem-solving
-             Supports continuous learning and improvement
Communication in Diverse and Global Teams:
-             Acknowledges and respects cultural differences
-             Uses clear, simple language and avoids jargon
-             Employs technology to bridge geographical gaps
-             Encourages feedback and adapts to local needs
-             Fosters inclusivity and diversity awareness.

A u g u s t  2 0 2 4   E d i t i o n
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Merit of Managing Conflict and Crisis Communication:
Establishes clear protocols for conflict resolution
Encourages open discussion and active listening
Employs empathetic and transparent communication
Fosters a culture of trust and respect
Prepares for crises with contingency plans

PROVEN COMMUNICATION TECHNIQUES
▶ Storytelling and persuasive communication
▶ Asking effective questions and active listening
▶ Giving and receiving feedback
▶ Nonverbal communication and body language
COMMUNICATION IN THE DIGITAL AGE
▶ Effective email and instant messaging
▶ Social media communication and etiquette
▶ Virtual meetings and remote communication
Effective Email and Instant Messaging:

Clear and concise subject lines and messages
 Proper formatting, grammar, and spelling
Use of appropriate tone and language.
Clear calls to action and expectations
Timely responses and follow-ups

Social Media Communication and Etiquette:
Understand your audience and platform
Be authentic, transparent, and consistent
Use proper etiquette and hashtags
Engage with others through likes, comments, and shares
Monitor and respond to messages and comments

Virtual Meeting and Remote Communication:
Choose appropriate technology and tools.
Establish clear agendas and expectations
Encourage participation and engagement
Use video and audio to enhance connection
Follow up with summaries and action items

Example: A team uses video conferencing software to hold
virtual meetings, share screens and collaborate in real-time,
and follow up with meeting notes and action items.

These digital communication methods above enhance
effectiveness by:

Enabling rapid information exchange and feedback.
Facilitating collaboration and connection across
distances.
Providing platforms for engagement and community-
building.
Requiring adaptability and technical skills.
Demanding clear and concise communication

By mastering these digital communication tools and
techniques, individuals can effectively convey messages,
build relationships, and collaborate in the digital age.
OVERCOMING COMMUNICATION BARRIERS
▶ Cultural and language barriers
▶ Generational and technological barriers
▶ Physical and psychological barriers
Cultural Barriers

Learn about the culture: Research and understand the
customs, values, and beliefs of the other person's
culture.   

 E f f e c t i v e  C o m m u n i c a t i o n :  S t r a t e g i e s  F o r  P e r s o n a l  A n d
O r g a n i z a t i o n a l  S u c c e s s  ( C o n t ’ d ) Use simple language: Avoid using idioms, jargon, or complex

sentences that may be difficult to understand.
Be sensitive to nonverbal cues: Be aware of body language,
facial expressions, and tone of voice that may vary across
cultures.

Language Barriers
Use translation tools: Utilize translation software or hire an
interpreter to facilitate communication.
Speak slowly and clearly: Pronounce and avoid using
complex vocabulary.
Provide visual aids: Use diagrams, charts, or pictures to
support your message.

Generational Barriers
Be flexible with communication channels: Use different
communication methods (e.g., email, phone, text) to reach
different generations.
Be aware of age-related biases: Avoid making assumptions
based on age.
Use inclusive language: Avoid using jargon or slang that
may be specific to one generation.

Example: A marketing team uses social media to reach younger
generations and email to reach older generations. They also
use clear, concise language in their messaging to ensure
everyone understands.
Technological Barriers

Provide training: Offer training on new technology or tools
to ensure everyone is comfortable using them.
Be patient with technical issues: Allow enough time for
technical problem resolution.
Have a backup plan: Have an alternative communication
method in case of technical failure.

Physical Barriers
Use accessible communication methods: Use
communication methods that are accessible to people with
disabilities (e.g., braille, large print).
Provide accommodations: Offer accommodations like
wheelchair Accessibility or sign language interpreters.
Be mindful of noise levels: Ensure the communication
environment is quiet and free from distractions.

Psychological Barriers
Be empathetic: Show understanding and empathy towards
others.
Use positive language: Use positive and supportive
language to build trust.
Be aware of power dynamics: Be mindful of power
imbalances and how they  will impact communication.

Conclusion
Effective communication is indispensable for professional
success. It enhances teamwork, resolves conflicts, ensures task
clarity and promotes a positive organizational culture.

Leadership communication sets the tone for the organisation,
and leaders should model effective communication behaviours
that should be transparent, inclusive, and culturally sensitive.
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Dear Amazing Sirs  and Ma'ams,

Your show of  love is  a lways a  beauty
to behold,  and we're deeply  grateful .

Please let 's  use the detai ls  below for
our ICAN AMUWO WELFARE FUND as

we assist  our members.

Detai ls ;
ICAN Amuwo Distr ict  Society  

Polaris  Bank  
4091018451

Please write  "Welfare"  as  the
narration.

May our l ives,  famil ies  and businesses
continue to f lourish abundantly .

Amen.

A u g u s t  2 0 24
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Photo News

Cross - section of members in attendance

Technical Session 

Presentation of plague to our
amiable speaker, IPC Ruth Igwe

FCA

New members of the District in
Attendance

August Birthday celebrant

PC Uchenna Okeke(54th AAC
District Committee chairman)

giving her report on the district
preparation for 2024 AAC

At the inauguration of the CPC
for the 19th WZAC.

The Lagos & Mainland District Society (LMDS), the
President's home District, led by Chairman Mr. Ini Jame
Esau, FCA, paid a courtesy visit to the 60th President o

ICAN, Chief Davidson Chizuoke Alaribe, FCA. 
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1. Introduction
Mpox, formerly known as monkeypox, is a viral zoonotic
disease caused by the Mpox virus. It was first identified in
1958 in monkeys kept for research, with the first human case
recorded in 1970 in the Democratic Republic of Congo (DRC).
The disease primarily occurs in Central and West African
countries and has been a public health concern in these
regions for decades.
Geographical Distribution
Mpox is endemic to several African countries, primarily in the
tropical rainforest regions of Central and West Africa. The
most affected countries include:

Democratic Republic of Congo (DRC)
Nigeria
Cameroon
Central African Republic
Gabon

Outbreaks have also been reported in non-endemic countries,
often linked to international travel or the exotic pet trade.
Transmission
The virus is transmitted to humans through close contact with
an infected animal (such as rodents or primates) or human.
Human-to-human transmission occurs through:

Direct contact with bodily fluids or lesions
Respiratory droplets during prolonged face-to-face
contact
Contaminated materials like bedding or clothing

Symptoms
Mpox typically presents with symptoms similar to smallpox
but milder. The disease progresses through several stages:

Initial Symptoms: Fever, headache, muscle aches, back
pain, and swollen lymph nodes.
Rash: Appears 1-3 days after fever, starting on the face
and spreading to other parts of the body. Lesions evolve
from macules to pustules and eventually form scabs.

Epidemiology and Impact
Incidence: The incidence of Mpox in Africa varies by
region, with the DRC reporting the highest number of
cases annually. Periodic outbreaks occur in other African
countries, often with limited data on the true burden due
to underreporting.
Mortality: The case fatality rate (CFR) for Mpox can range
from 1% to 10%, with higher rates observed in children and
individuals with compromised immune systems.

Prevention and Control
Vaccination: Smallpox vaccination offers some protection
against Mpox. In response to outbreaks, ring vaccination
strategies have been implemented in some regions.
Public Health Measures: These include surveillance, early
detection, isolation of cases, and public awareness
campaigns to reduce the risk of animal-to-human
transmission.

Challenges
Underreporting and Limited Surveillance: Many African
countries lack robust surveillance systems, leading to
underreporting of cases.

M p o x :  A  n e w  E n d e m i c ? Healthcare Infrastructure: Limited access to healthcare
services and diagnostic facilities hampers the timely
detection and management of Mpox.
Socioeconomic Factors: Poverty, lack of awareness, and
cultural practices contribute to the continued
transmission of the virus.

Recent Developments
Mpox is experiencing a significant resurgence in Africa,
raising global concern. In 2024, the number of cases has
surged across the continent, with 15 countries reporting
outbreaks. This represents a dramatic increase compared to
previous years, with 2,030 confirmed cases and 13 deaths
reported so far, compared to just over 1,100 cases and seven
deaths in the whole of 2023.
Particularly alarming is the emergence of a new variant in the
Democratic Republic of the Congo (DRC), which accounts for
over 90% of the cases. This variant, known as Clade I, has
been identified as more transmissible and severe than
previous strains. Countries like Burundi, Kenya, Rwanda, and
Uganda, which had not previously reported cases, have also
been affected since mid-2024.
The World Health Organization (WHO) has declared the
situation a public health emergency of international concern.
This status reflects the widespread nature of the outbreak
and the potential for global spread, as evidenced by a case
recently detected in Sweden in a traveler returning from
Africa. This variant’s higher transmissibility is causing experts
to worry about its potential spread beyond Africa.
The situation has prompted a call for heightened
surveillance, vaccination efforts, and public health
interventions across Africa and globally. The concern is that
without swift action, the outbreak could become a broader
global health crisis, reminiscent of previous pandemics.
This outbreak highlights the critical need for global
coordination and support to prevent further spread and to
protect vulnerable populations in Africa and beyond.
International Response
Global health organizations have increased support for
African countries to enhance surveillance, diagnostics, and
vaccination efforts.
Conclusion
Mpox remains a significant public health issue in Africa,
particularly in Central and West African countries.
Strengthening surveillance, improving healthcare
infrastructure, and increasing public awareness are essential
to controlling the disease and preventing its spread to other
regions.
Research was done by Abass Taofik O. ACA

References
https://www.afro.who.int/news/african-region-faces-
unprecedent-surge-mpox-cases
https://globalnews.ca/news/10701800/mpox-strain-
africa-canada-risk-experts/
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INVESTMENT OPTIONS
Oyeshile Kayode, FCA

Interest received is not subject to tax.
Fixed Deposit Account
Features

Guaranteed capital and return on investment.
Tenure: Minimum of 30 days, maximum of 180 days

Benefits
Interest rate and tenure is subject to customer’s
preference.
Interest with principal can be re-invested
immediately after the end of the agreed tenure.
Interest received is not subject to tax.

Active vs Passive Income
Active income and passive income are two distinct
categories of earnings:
Active Income

Earned through direct involvement and effort
requires ongoing time and energy.

Examples:
Salary or wages from a job
Consulting or freelancing fees
Tips or commissions
Income from a business you actively manage

Passive Income
Earned without direct involvement or effort
Generates revenue with minimal ongoing time
commitment

Examples:
 Dividend-paying stocks
 Rent from real estate investments
 Royalties from intellectual property
 Interest from bonds or savings accounts
 Peer-to-peer lending
 Online course sales or affiliate marketing

Differences between Active and Passive Income
Time commitment: Active income requires ongoing
effort, while passive income generates revenue with
minimal time involvement.
Scalability: Passive income can scale more easily, as
it's not limited by your direct involvement.
Flexibility: Passive income often provides more
flexibility, as you can earn money without being tied
to a specific location or schedule.
Building passive income streams can help:
Diversify your income
Increase financial stability
Achieve long-term financial goals
Enjoy more freedom and flexibility

However, passive income often requires initial effort and
investment to set up.

Investment is the allocation of resources like fund,
assets, time, effort into a venture with the hope of
making additional income on a long term and short
term basis.
Investment Options
Investment can be defined as using our surplus, un-
used (temporal &long term fund) to make additional
income. The question is do we have any unused or
surplus fund. The truth of the matter is money/ fund
can only be available for investment through the
strong will of individual, company 

Treasury Bills(Certificate of Deposit)1.
·Product Description

·Short term negotiable bill of exchange.
Used by Governments to help finance national
borrowing requirements.
Quoted for purchase/sale in the secondary market
on an annual percentage yield to maturity.
Issued at discount.

·Product Features
·A tenured investment account with a specific amount
invested at an agreed interest rate and tenure. At the
end of the agreed period (tenure), and based on your
instructions, the investment can either be re-invested
or returned to you with the interest.
The Features are:

·Interest is paid upfront.
Short-term debt instrument.
Issued at zero coupon rates, i.e. no interest paid    

       during life-cycle of the bill.
Issued in fixed tenures i.e. 91 days, 182 days and
364 days.
Primary dealers or investment bankers may
underwrite it.

·Benefits
·T-bills qualify as liquid assets for the purpose of
liquidity ratio computation.
Used as collateral securities for repurchase
transactions.
Interest received is not subject to tax
Repayment guaranteed at maturity.
Interest rate and tenure is subject to customer’s
preference.
Interest with principal can be re-invested
immediately after the end of the agreed tenure.
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Dear Professional Colleagues and Entrepreneurs,
As we appreciate your readership and support for our Monthly Newsletter,
we will like you to also take advantage of the advert spots with rates below:

Full page ---------------- 10k

Half Page --------5k

You can secure any of the above spots to advertise your goods and services
and get the widest coverage ever for instant boom in your business.

Limited slots available on a first come first serve basis.

For more info, please contact the numbers below:
0805 693 4289 

Mr. Kayode Oyeshile FCA (Chairman, Editorial Team)

0802 339 6162
Mr. Olamide Balogun FCA (Chairman, Amuwo & District Society)

Up ICAN Amuwo!
Vanguard of Integrity!!

Contact us:

0805 693 4289, 0802 339 6162

balogunmide@gmail.com, generalsecretary@icanamuwo.org

@amuwoIcan32912 

@icanamuwodistr

Ican Amuwo &
District Society 

Ican Amuwo 

C/O of HOD, Accountancy Department, Lagos State University of Science and Technology


